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1. Why is the number of international visitors to Wales comparatively low as a 
share of the UK total? 

 
1.1. International visitors usually travel during their annual leave, which is a 

scarce good. Thus, they want to make the most of their limited time. 
1.2. Relatively unknown destinations, like Wales (See question 2), are attractive 

to a small segment of travellers who seek “off the beaten path” destinations.

https://www.sciencedirect.com/science/article/abs/pii/S2211973621000647
https://www.sciencedirect.com/science/article/abs/pii/S2211973621000647
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mind when international tourists think about Wales. For example, a museum 

https://www.sciencedirect.com/science/article/pii/S2211973621000647?casa_token=g2SlzTs4G5cAAAAA:ASwo2OLMqVu-L42fUrQwFXGWeRZXGAMYRyaRLYg_8Na3mW8v9zioU0IQFlRPDzlFEVMPVyOZ
https://www.sciencedirect.com/science/article/pii/S2211973621000647?casa_token=g2SlzTs4G5cAAAAA:ASwo2OLMqVu-L42fUrQwFXGWeRZXGAMYRyaRLYg_8Na3mW8v9zioU0IQFlRPDzlFEVMPVyOZ
https://www.sciencedirect.com/science/article/pii/S0148296318303023
https://www.sciencedirect.com/science/article/pii/S0148296318303023
https://www.sciencedirect.com/science/article/pii/S0148296318303023
https://www.sciencedirect.com/science/article/pii/S0160738302000622
https://www.sciencedirect.com/science/article/pii/S0160738302000622
https://www.visitwales.com/things-do/attractions/tv-and-film-locations
https://www.visitwales.com/inspire-me
https://onlinelibrary.wiley.com/doi/abs/10.1002/mar.20308
https://onlinelibrary.wiley.com/doi/abs/10.1002/mar.20308
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3. How has the COVID-19 pandemic impacted the tourism industry in Wales? 

 

3.1. The pandemic has caused tourists to book closer to the date of travel, and 

only when it is possible and easy to cancel or change their bookings. This 

explains the increase in tourism within the UK, in the last year8. 

3.2. While this is positive for the local economy, last minute bookings create 

uncertainty for hospitality venues and the need for very flexible operations. 

This is reflected in avoidance of long-term contracts with suppliers and 

employees and, thus, increased precarity for those in, or associated with, this 

industry. 

3.3. Moreover, as the market is gradually moving into the post-pandemic recovery 

phase, people are starting to book international travel, again. This presents a 

risk for Wales, if it continues placing its emphasis on attracting UK-based 

tourists. 
 

 
4. What would be the potential implications for Wales’ attractiveness to 

international visitors of a tourism levy? 
 

4.1. Tourism levies are, typically, charged separately to the cost of the 

accommodation, meaning that it is very clear to tourists that they are paying 

an additional tax, on top of the accommodation cost and associated VAT. 

4.2. Since tourism levies are a small proportion of the overall cost of 

accommodations and flights, they are unlikely to deter international tourists 

from booking. Especially when international tourists are coming to Wales for 

its unique tourism features, e.g., the dragons and legends, that have not 

been offered elsewhere. 

4.3. Moreover, because levies are applied by all hospitality suppliers, they are 

unlikely to shift demand from one supplier to another within the region where 

it is applied.  

4.4. However, the payment of taxes (however small) is likely to have a negative 

impact on t

https://www.bbc.co.uk/news/uk-wales-58189968
https://www.researchgate.net/publication/305693722_Analyzing_the_influence_of_electronic_word_of_mouth_on_visit_intention_the_mediating_role_of_tourists%27_attitude_and_city_image
https://www.researchgate.net/publication/305693722_Analyzing_the_influence_of_electronic_word_of_mouth_on_visit_intention_the_mediating_role_of_tourists%27_attitude_and_city_image
https://www.researchgate.net/publication/305693722_Analyzing_the_influence_of_electronic_word_of_mouth_on_visit_intention_the_mediating_role_of_tourists%27_attitude_and_city_image


https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/992974/Tourism_Recovery_Plan__Web_Accessible_.pdf
https://www.sciencedirect.com/science/article/pii/S0278431921000657
https://www.sciencedirect.com/science/article/pii/S0278431921000657
https://www.sciencedirect.com/science/article/pii/S0278431921000657
https://www.sciencedirect.com/science/article/pii/S0261517721000108?casa_token=BWkJRgfm3IUAAAAA:qJTRqzqSSj1MAgHbma6Tl8v46G0KlqqAuYJdp--PMC4_YjSqLY9K6CUSsLSSdmWO4SsmwjS9
https://www.sciencedirect.com/science/article/pii/S0261517721000108?casa_token=BWkJRgfm3IUAAAAA:qJTRqzqSSj1MAgHbma6Tl8v46G0KlqqAuYJdp--PMC4_YjSqLY9K6CUSsLSSdmWO4SsmwjS9
https://www.sciencedirect.com/science/article/pii/S0261517721000108?casa_token=BWkJRgfm3IUAAAAA:qJTRqzqSSj1MAgHbma6Tl8v46G0KlqqAuYJdp--PMC4_YjSqLY9K6CUSsLSSdmWO4SsmwjS9
https://www.sciencedirect.com/science/article/pii/S0261517721000108?casa_token=BWkJRgfm3IUAAAAA:qJTRqzqSSj1MAgHbma6Tl8v46G0KlqqAuYJdp--PMC4_YjSqLY9K6CUSsLSSdmWO4SsmwjS9


https://www.thedrum.com/news/2010/11/05/visitscotland-hails-success-perfect-day-campaign-scotlands-economy
https://www.thedrum.com/news/2010/11/05/visitscotland-hails-success-perfect-day-campaign-scotlands-economy
https://www.sciencedirect.com/science/article/pii/S0148296318303023
https://www.sciencedirect.com/science/article/pii/S0148296318303023
https://www.sciencedirect.com/science/article/pii/S0148296318303023
https://businesswales.gov.wales/tourism/working-together
https://www.sciencedirect.com/science/article/pii/S0261517707001926
https://www.sciencedirect.com/science/article/pii/S0261517707001926
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major towns where tourists may be based or staying overnight, is not easy to 
manage. Sample itineraries should be provided immediately.  

7.3. Passes: Local transport companies, such as buses operators, should form 
partnerships and sell time-limited but unlimited use tickets, so that travellers 
do not have to navigate all the different transit modes, routes, ticket prices, 
and operators. An example is the Kansai One Pass which allows travellers to 
use all train and bus lines in the Kansai region of Japan, including the three 
cities of Kyoto, Osaka, and Kobe18. This type of pass greatly reduces the 
burden for the tourists to plan in advance and enables them to do sightseeing 
efficiently. The current Explore Wales Pass19 has several problems that 
restrict its usefulness and popularity. First, it cannot be purchased online or 
on the phone; second, there is only one price for one duration (any 4 days 
out of an 8-day period); last, it is not well known and is not promoted 
prominently on such websites as Snowdonia National Park’s “Traveling 
Around” section20.  

7.4. Special rates: Special rates for international travellers may be provided. For 
example, only foreign tourists visiting Japan from abroad for sight-seeing, 
under the entry status of "temporary visitor" are eligible for the low

https://www.kyoto.travel/en/info/transportation/tickets.html
https://tfw.wales/ways-to-travel/rail/ticket-types/rovers-and-rangers/explore-wales
https://www.visitsnowdonia.info/getting-here-and-travelling-around
https://japanrailpass.net/en/

